Week 14

Crowley & Heyer, pp. 254–258
1. “Hell in the headline, Heaven in the ad.” What does it mean? Do you agree?

2. “New media” used to mean radio, film, TV.
3. “[A] given idea or insight belongs primarily … to one medium, and can be gained or communicated best through that medium.”

4. With print, “The face became immobile, the inner life, still.” Relate this to your online life, IM and MySpace, Facebook, etc.

5. “Feeding the product of one medium through another medium creates a new product.”

6. “The appearance of a new medium often frees older media for creative effort.” His example: Live theater in the age of motion pictures.

7. Does TV show us how we should act, look and talk?

8. The University of Toronto study (same content on TV, live in studio, in lecture, on radio, in print): What does it prove?
Crowley & Heyer, pp. 319–322

1. The captured image, or mechanically reproduced image, developed alongside the computer.

2. “Both media machines and computing machines were absolutely necessary for the functioning of modern societies.” Do you agree? (What do you think “a modern society” is?)

3. The Universal Turing Machine (1936): Uses a long loop of paper tape, which gives the computer its instructions. It just happens to look a lot like a film projector.

a. A suitable storage medium.

b. A method for encoding the data.

4. “All existing media are translated into numerical data accessible for the computer ... the computer becomes a media processor.”
5. Via computers, media (i.e., visual media, print media) are both synthesized and manipulated.
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